
Media literacy in 
Latvia: New research 

results (2019) and 
tasks for the future

Dr.sc.comm. Klinta Ločmele

„Latvijas mediju ekoloģija: Ceturtās industriālās revolūcijas 
izraisīto pārmaiņu analīze” Nr. lzp-2018/2-0260



Media literacy -

skills 

• to use media

• to search and analyze information

• to critically evaluate media messages

• to participate in the creation of media 

content

+

understanding of freedom of speech, 

media role and importance in 

democracy, journalists’ functions and 

responsibility etc.
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The first 
Latvian  policy 
planning 
documents 
where 
activities for 
media literacy 
development 
are included
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➜ “Latvian Media Policy Guidelines 
for 2016–2020” and Plan for their 
implementation 

➜ adopted by the government on 
November 2016

➜ Available in ENG: 
https://www.km.gov.lv/en/media-policy 



Research on media 
literacy of 

inhabitants of 
Latvia by 

Ministry of 
Culture

In 2017

Summary in ENG available
https://www.km.gov.lv/en/media-
policy/research 



Half of 

inhabitants of 

Latvia believe – if 

an information is 

published or 

broadcasted in 

mass media, it can 

be considered to 

be true

Media as mirror of 

the world.
2017

Summary in ENG available 
https://www.km.gov.lv/en/media-policy/research 



August 12 – October 1

1’427 inhabitants of Latvia
from age 16

Computerized
telephone
interviews

Research 2019

Project 
«Latvian Media Ecology: 
Analysis of the Changes 
Caused by the Fourth 
Industrial Revolution»
2018-2020



Is it easy for you to recognize trustful information
from manipulative (fabricated, malicious)?
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% of respondents say they can identify trustful
information from a manipulative and fabricated

51%
2019

40%
2017
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Age 16-20 21-31 32-46 47-60 61-76 77+
% 61% 61% 49% 51% 45% 42%

2019



% of respondents say they haven’t thought whether they
can identify trustful information from manipulative and 

fabricated

9

27%
2017

9%
2019

Age 16-20 21-31 32-46 47-60 61-76 77+
% 4% 4% 6% 7% 13% 26%

2019



% of respondents say they lack knowledge to identify 
trustful information from a manipulative and fabricated
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11%
2017

11%
2019

Age 16-20 21-31 32-46 47-60 61-76 77+
% 9% 9% 10% 10% 15% 9%

2019



Where do you get information about current events in 
Latvia and the world? (N= 1426, 2019)
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Where do you get information about current events in 
Latvia and the world? (N= 149, 2019)
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2017

Age 9-16

Ministry of Culture 
and UNESCO 
Chair on Media 
and Information 
Literacy at 
University of 
Latvia

N = 1203
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2017

Age 9-16

Ministry of Culture 
and UNESCO 
Chair on Media 
and Information 
Literacy at 
University of 
Latvia

N = 1203



In USA 40% Youtube subsribers say their favorite content 
creator understands them better than their friends
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Google, 2016

https://www.thinkwithgoogle.com/consumer-insights/youtube-stars-influence/

https://www.thinkwithgoogle.com/consumer-insights/youtube-stars-influence/
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https://www.marketingcharts.com/charts/purchase-influence-friendsfamily-online-influencers-

celebrities/attachment/surveymonkey-w-o-m-influencer-celebrity-purchase-decision-influence-nov2018

https://www.marketingcharts.com/charts/purchase-influence-friendsfamily-online-influencers-celebrities/attachment/surveymonkey-w-o-m-influencer-celebrity-purchase-decision-influence-nov2018


To what extent do you trust in what well known 
people publish in their social media? N=1426, 2019
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Tasks for the future
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#1
Media literacy in
school curricula

practical 
implementation? The new

competence-

based curricula

will come into

force in 2020 / 

2021 school year



#2
Usage of media 

literacy materials 
which are already 

made



Social campaign for media literacy and internet safety 
for 5-8 year olds“Superheroes on the Internet!” 

TOP10 out of 
130 projects 
for European 
Media 
Literacy 
Award

(Autumn 2018-Winter 2019) 
http://vp.gov.lv/supervaronis/

http://vp.gov.lv/supervaronis/


Media literacy 
book for 9-11 
year olds 
«Caught you! 
Or the Wolf 
Manipulator», 
2019

The Wolf made
changes in
Wikipedia -
rabbits eat
wolves! He 
became a 
pseudoexpert of  
the European 
Bunny Science 
Centre. And so it 
began…



Marina Heniņa’s illustration

UNMASKED!!!

An illustrations 
by Marina 
Heniņa
of the book



NGOs working on media literacy and critical thinking and initiative of 
business sector (Samsung) addressed to youngsters and/ or their 

teachers and parents



#3
Short term media 
literacy projects 

(6-9 months) to 
long term projects 

(2-3 years)



Media literacy category in Media 
Support Foundation

Deconstruction of lies and promotion of media 
literacy implemented by media themselves are of 
particular importance 

the study shows that from those respondents who 
want to know more about media literacy, 85% 
expect the information from the media

Summary in ENG available: https://www.km.gov.lv/en/media-
policy/research 
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Media Support
Foundation

supported 20 
projects for

media literacy
development

and
deconstruction
of lies + media
criticism genre

2018



Some examples of supported 
media literacy projects in 
media – in all platforms
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#4
How to improve
media literacy
activities for

Latgale region?



Is it easy for you to recognize trustful information
from manipulative (fabricated, malicious)?
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Responses
Riga

region
Greater

Riga region
Vidzeme Kurzeme Zemgale Latgale

I lack knowledge 10% 10% 12% 9% 14% 15%

Sometimes I have believed to 

the tendentious or fabricated

information in media, 

understanding it later

29% 30% 33% 29% 30% 27%

I usually can identify
52% 52% 48% 53% 48% 45%

I haven’t thought about that 9% 8% 7,% 9% 9% 13%

BY REGION

2019, N=1427



How to reach low
educated?

#5



Responses
Lower than high-

school 

High-school, high-school 

professional, not finished 

higher Higher

I lack knowledge
15% 11% 10%

Sometimes I have believed to 

the tendentious or fabricated 

information in media, 

understanding it later

29% 30% 29%

I usually can identify 37% 49% 56%

I haven’t thought about that 20% 10% 6%

Difference ~20 %

BY EDUCATION

Is it easy for you to recognize trustful information
from manipulative (fabricated, malicious)?

2019, N=1427



How to reach
people with low

income?

#6



BY INCOME

Is it easy for you to recognize trustful information
from manipulative (fabricated, malicious)?

2019, N=1427

Responses Up to 300 
EUR

EUR 301 -
500 

501 - 700 
EUR

701 EUR
and more

I lack knowledge 16% 12% 8% 8%

Sometimes I have believed to 

the tendentious or fabricated

information in media, 

understanding it later

22% 35% 30% 31%

I usually can identify 45% 42% 52% 59%

I haven’t thought about that 18% 10% 10% 3%
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Photo: Eric Pickersgill
http://www.designboom.com/art/eric-pickersgill-
removed-smartphones-10-14-2015/

Are
youngsters

the most
vulnerable

group?



Collaboration
System
Budget

Long-term
Inclusion
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Thanks!

You can find me at:
klinta@gmail.com


